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And what they say

“Subscribing to Luxury Briefing is not a luxury, it is

a necessity”

Sir Tim Bell, Chairman, Chime Communications

“Always a pleasure to read... well-edited, filled
only with interesting and relevant information and
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A must-read for anyone who wants to keep up

with the latest trends and industry news. LB is

visionary in its focus — looking at the luxury sector

from many fresh perspectives including the

comment. Whilst primarily aimed at the luxury
market, it is also relevant to the wider world”

Sir Terence Conran, Conran Group

insights of start-ups, the wisdom of established
players and the prophecies of cool-hunters”

Natalie Massenet, Founder, Net-A-Porter

Subscription rates:

“Luxury Briefing is an indispensable publication”

Leonard A Lauder, Chairman, Estée Lauder

"l subscribed for the very first issue of LB, but it

Prices:

never occurred to me that | would become so
addicted. It is informative as opposed to opinion-
ated, and | find this deeply refreshing. When all
the journals are put on my desk, | read Luxury

Briefing first”

Gordon Campbell Gray,
Owner, CampbellGray Hotels
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