Abercrombie & Kent
Adam Tihany

Alessi

Alice Temperley
Allegra Hicks
American Express
Anya Hindmarch
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Asprey

Aston Martin
Audemars Piguet
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Bally

Bamford & Sons
BBH

Bear Stearns

Berry Bros & Rudd
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Boodle & Dunthorne
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Boucheron

Brioni
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Browns

Bulgari

Burberry

Cadillac
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Calvin Klein
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Candy & Candy
Carat

Cartier

Champagne Ruinart
Chanel

Charles Worthington
Chewton Glen
Christian Dior

Christie’s

Christofle
Claridges

Clarins

CNBC Europe
Coach

Colefax & Fowler
Condé Nast
Connolly

Conran Holdings
Coutts & Co

CS First Boston
David Collins
David Linley & Co
De Beers
Deutsche Bank
Diageo

Dolce & Gabbana
Dresdner Kleinwort
Dunhill

Edmiston & Co
Elegant Resorts
Ermenegildo Zegna
Escada
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Esquire

Estée Lauder

Etro

Evening Standard
Fairchild Publications
Farlows

Farrow & Ball
Ferrari

Financial Times
Floriane de Saint Pierre
Food & Wine
Forbes

Four Seasons

General Motors
Georg Jensen
Gieves & Hawkes
Giorgio Armani
Godiva Chocolatier
Goldman Sachs
Goodwood

Graff

Gucci

Halpern Associates
Harpers & Queen
Harpers Bazaar
Harrods

Harry Winston
Harvey Nichols
Healy & Baker
Henry Bendel
Hermes

Highland Distillers
Holland & Holland
Holt Renfrew
Home House
Hosker Moore & Kent
HR Owen

InStyle

IWC

Jaguar Cars

Jean Muir

Jimmy Choo

John Armit Wines
Jo Malone

Jon Bannenberg
Jones Lang LaSalle

Jumeirah International

J Walter Thompson
Kate Spade

Kelly Hoppen Interiors
Kilgour French

“| subscribed for the very first issue of Luxury Briefing, but it never
occurred to me that | would become so addicted. It is informative as
opposed to opinionated, and | find this deeply refreshing. When all
the journals are put on my desk, | read Luxury Briefing first.”

G o rdon Campbell Gray, Owner, One Aldwych

“Luxury Briefing is a radar for both the major movements and small
blips that make a difference to our buisness. It is a vital navigation
tool.” Susy Korb, Creative Director, Harry Winston

“It's got all the industry news you are longing to hear but never have

the chance to gather.”

Anya Hindmarch, Owner, Anya Hindmarch

“Luxury Briefing is an indispensable publication for anybody who
takes the luxury goods business seriously. It is only one of its kind
and | am continuously impressed by the high quality of impartial
reporting and inspirational commentary. It covers the essentials of the
global markets, while bringing new angles and interesting stories into

the equation.”

Lars von Bennigsen, CEO, Alice Temperley

“Luxury Briefing is an indispensable publication for anybody intere s t-
ed in the prestige and quality market.”

Leonard A Lauder, Chairman, Estée Lauder
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Leading Hotels
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Links of London
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LVMH
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Marks & Spencer
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MTV
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National Magazines
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Net-A-Porter.com
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Redwood Publishing
Retail Week

Richard James
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Ritz-Carlton Hotels
Robb Report
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Skibo

Small Luxury Hotels
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Sonia Rykiel

Space NK

Starwood Hotels
Stoke Park Club
Stella McCartney
Swarovski

TAG Heuer

Taj Hotels & Resorts
Takashimaya
Tanner Krolle
Taschen

Tessier

The Admirable Crichton
The Carnegie Club
The Dorchester

The Economist

The New York Palace
The Patent Office
The Peninsula Group
The Ritz

The Rug Company
The Savoy Group
The Spectator

Theo Fennell
Thomas Pink
Tiffany

Tim Little Shoes
Tod’s

Tourneau

Travel & Leisure
Tumi

Valentino

Vera Wang
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Vertu

Veuve Clicquot
Vogue

Volkswagen
Wallpaper

Waterford Wedgwood
William Yeoward
World Gold Council
Young & Rubicam
Yves Saint Laurent
Zoffany

“Luxury Briefing is a must-read for anyone who wants to keep up
with the latest trends and the industry news. It is visionary in its focus
— looking at the luxury sector from many fresh perspectives including
insights of start-ups, the wisdom of established players and the

p rophecies of cool-hunters.”
Natalie Massenet, founder, Net-a-Porter.com

“Subscribing to Luxury Briefing is not a luxury, it is a necessity.”
Sir Tim Bell, Chairman, Lowe Bell

“I have read Luxury Briefing since issue one in 1996 — it is an indis-
pensable source of information on the luxury sector.

An added bonus is access to the conferences and seminars, which
are also of the highest calibre and which provide

excellent networking opportunities.”
Sir Anthony O’Reilly, Chairman, Waterford Wedgwood

“It is inspirational.”

Nadja Swarovski, Director, Swarovksi

“Luxury Briefing is always a pleasure to read, it is well edited and
filled only with interesting and relevant information and comment.
Whilst primarily aimed at the luxury market, it is also relevant to the

wider world outside.”

Sir Te rence Conran, Chairman, The Conran Group



